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Abstract

The purpose of this research was to study the relationship between online marketing
communications and the purchasing behavior of working people via E-commerce in Bangkok area,
exploring specifically www.weloveshopping.com. The subjects of this study were 150 working
people in Bangkok area who used to access to the site www.weloveshopping.com. The data were
collected using a questionnaire, and analyzed using descriptive statistics and Pearson’s Product
Moment Correlation Coefficient. The results revealed that the overall relationship between online

marketing communications in terms of personalization was negatively correlated with the purchasing
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behavior of working people in Bangkok area on www.weloveshopping.com. With each aspect
considered, online marketing communications in terms of place, promotion, personalization and
privacy were found to have a low and negative relationship with the purchasing behavior of

working people in Bangkok area on www.weloveshopping.com.

Keywords: Relationship, Online Marketing Communications, Purchasing Behavior,

Electronic Commerce, Working People in Bangkok Area
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