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Abstract

This research aims to study the relationship between students’ knowledge, attitudes,
and practices on consumer’s claims on the advertisement that violates the consumer’s rights
(Advertisement Infringement). Self-administered questionnaires were completed by 450 high
school students in Bangkok using the mixed sampling method. Data analysis was conducted
using descriptive statistics, and Pearson’s Product Correlation Coefficient. The results showed
that the students’ knowledge is positively correlated with their attitudes towards the issue. Their
attitudes towards the issue are positively correlated with their practices with the statistical
significant level at 0.05, but knowledge had no significant relationship with practices on consumer

rights on consumers’ claims on advertising infringement.

Keywords: Advertisements, Consumer’s Rights, Consumer’s Claims, Advertisement Infringement
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fi1u7u 5 4o TneBesdduanunnliudessd Ae viuihiutunulavanls ndminiigedudud el
dnsuauidilidulumalaman Lﬁaﬁaﬂ%’m%w%@ﬁiﬂﬂmw (X = 1.46) vnufvtunulavanvie
aanduin Vdmsuisenfedvsiuslnamniiansdisiu (X = 1.45) mnviuldiusunsenianiny
Femesionsndauanmsldauiilavanty ulimsieseulusamhsnudueseiislan (X = 1.44)

devinuiiudernuvienmlaivaniinarafinuaie viuimsiesseulldmienuduasesiuslan (X = 1.25)
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Wpviudedufuazuinisudy mnauaudRldnssiuAnansedavan uazviulinsdeuseuluds
mhenuAuaseEuian (X = 1.22) aud1du uasiilowdeumnziuuludeinuiiauuds nguiiegn

a ay a

fsgaungAnssunisseniesansguilnannlavaniavdedviuslnaiidadelagsainiu 1.93 vieidl

U
v

seAungAnssulusEAuLINATIIRTENINTaay 40-70

4.5 NMINAHBUHUUAFIU

msielunsaifaunigu 3 4o fio

4.5.1) anuirenisisenesansiuslaalianuduiusniuiniuiruaddenisisensesdns
FuslamanlavaniiazifinansiuslnavesiniSeussiuiseufnumeudansluvnnsammamuns

4.5.2) anuirenisisendesansiuslaatianuduiusnisuiniuseAungAnssunisisensesdns
fuilnannlaaniiasfinavsiusineestniSeuisonfnuneuarslunngaymamuns

4.5.3) virnuadsdonisiseniesd@nsiuslaainnuduiusnisuindussaung Anssunisisensesdns

HuslaranlavaniazilindniguilnavesinSeuliseufnwneuuagluuansunnumuns

M58 1: wansduuseavsanduiusseninennus ieuad uasngiinssusenisiseniednsiuilan

Pnlavaniazidiindniguslan

Rt NAUAR WHANTIY

mmi Pearson Correlation 1 0.408* 0.031

Sig. (1-tailed) 0.000 0.253

N 450 450 450
NAUAR Pearson Correlation 0.408* 1 0.369%

Sig. (1-tailed) 0.000 0.000

N 450 450 450
WeANTIY Pearson Correlation 0.031 0.369* 1

Sig. (1-tailed) 0.253 0.000

N 450 450 450

NNA15NA 1 wud anudrienisiseniesdnsuilnainnuduiusmsuiniuinuaiisenis

a v

Senesdvsiuslaaanlavaniazilndnsiuilaa Liesne Sig ffwviniu 0.000 Bedeunitsediu

'
v o o a

WedAtyN 0.05 uagvimuaironisisendesdnsyuslaalianuduiusmeuiniussdungAnssunsisenos
avdguilananlavaniavifinansiuslnavesiniFoussiuiseufnumeudasluvansunmamuns

\los97nen Sig fiAwintu 0,000 Fetfesninsedutieddni 0.05 duanuiienisiFenosansiuslaalud
AnwdtusungAnssunsBendesdvsguilaannlavaniiazfinansiuslaa esane Sig feuviniu

o o A

0.253 fannnitszautisdrAai 0.05
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5. 9AUTIINAN1TINY

NaINMTITonUI nusaealinnuirensidondesdvsiuslaannlavaniiasfiadvsly
spAUR viiedear 70 oraiflennninsBeunsasuiiuansiuslaaadulundngnssedusisondn
uidermanuinguiegismeugninindesas 50 Ao nseugunsTavantuszmAlneyinnisauaslag
Spuiawihtu madenfesdvsiuilnaelavaniiondinansiuilng wdondealdaglunsduiums
uazviuausaidendesdnsduslnaldesnautuey fuwsHmuenadudslunistolaglinmaanimide
sudyyiluidaideniou sy mnduilaedauiiligniesedwmaronginssumasindulatodudi
vidouinmsedisliiszsinszfaauenainmsgnuasnandld uazilegnazifinansiuslnaudienadsnasie
ngAnssuNssensaslauiu 019 enafnddeadeaildanglunisadunisdsliviinisieniosdns
Auslaa 1udu

dwiiruadsenisiFenesdnsiuslananlavaniazidindns wui ngusiegaiiviruailuseeu
7 Inslamzizesnsizenieansiuslnnazvinliligniennienusudsesdulsslovidenuoaazseddy

o '

Turaeinguinegadlivirupilusyauliuilatunadeinisseniedvsiusinadunihivemiienu

q

v
[

AAsguitiy ausssadglinsdiluineades enatissunandslufivseuduiusviseasnanisiul

Y
mailaliiuguslaanild dse1aagyinliduslaaiignazilindvsiuslaalivinisteniesdnsiuslaads

a

nhnuiieIdesld uananil nqudegaiissdunginssunisiseniodnsiuslaaainlavaniasiia

Y

< o

avsfuslnalassulussiuusndmiesswhedesay 40-70 Falnedidnuaded 1.68 Seauduadlainn
winlati eradumnyinguiegaduinGeussduisoudnwneulats Jedslsindunweiiagnseiin
nsla usdsiiudung fe Wenduietnsdodudnldudr mnaueaudilinsatusnandstiulavanias
ihaumluwasdlwiihuazudsfussneunsiuil nioufuinsiosseuluSmhsanuvesniaigi
Aeadesuaranidndedudiudnioly uenaintl SuzvenlifBunsuuazinluussnaliludsauooulad
vidoudsdeinavulsaonadosiunguiinsnousinaznislaens (Exit-voice Theory) ¥ed L85uusw
(Hirschman, 1970) Ainanyinnguslanlinelalununmvssdudvieusnmsitlinsafugusznounisle
nanagals fuslnmasuanseentu 2 dnway Ao neuswiednldaudwiouiniai q (Exit) was
Sndnuaznil Ao uanannalinelaludsuseneugsAvliiunsiu (Voice Open) wiadaaoulud
iUl 1wy desnarunievhsnuvesniaigiinmunuet 1udu
INAIVAFDUANURFIUNUTY ANUTionTsiTenTosdnsiusiaaliamnuduiusnisuiniuiinuaf

o o a

AonTsisensesansiuslanegiliduddgyneadinisedu 0.05 vineaudn Baineussiudsennm

ada | = 1%

peulmeilenugionatensosdviiusinaunnils fasBalVimuedfidnomsFonsosdvsiuslnmnndtu
withu Vaoradlesnanilendguitegnaiiniug arndhladenisidoniesdnsiuslan fenafinmude
AdusuuinifgiumsiseniednsiuslaannlavandiazidadvdiuilaaiinsGonfesavsvemu

annsovhlinueuazBuliignioniaonuioy uasvilidsaudenudusssuegietuiunfiaunniy

FaaenAapItuLLIAAUBY Hawkins, Best wag Coney (1998) Ninanyinviriuaiusynaunigesausynau
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3 du Ae 1. BaAUsEnaUiuAL (Cognitive Components) 2. 8sAUsENBUAUAINTEN (Affective
Component) kag 3. BaAUsENOUMUNYANTIN (Behavioral Components) FvesAUsznaUmMUAIILF

Uszneudasauidovesyaraiivaiudmildde ffsduuinuasduan duarafienudediduuan
wnnfiasiiviruediinsedniy widiinrudediluaumnninfesivmunafiduausodi uenani
ganuin firuadidenisisensesdnsiusinaiinnuduiusnisuiniuszAungAnssunisisendesansiuilan
mﬂiwwmﬁaxLﬁmﬁw%ijﬁima&mﬁﬁaﬁw Syt 0.05 FeaenpdeaiuniAnues Zimbardo, Evesen wax

Maslach (1977) mnyparataiinnuiuaziiirupinfdeseddademiads Nzdmwaliianginssuse

15091 9 MIUNT

6. AjUNALAzUDLAUBIUE

MnuanIdvagllad nqudegadinnuiinsaivaunisauaunisiavanluusemesiings
muaulasAsgUIawty Gsauntudissmeudeiulaaitiluainsarhmaniuaunislavanld
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a a
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U

'
o [ Y

TavuseainseT9909nWee BaEINYNNTS Bk suaLADIlA gl UNSALTUNT AU WUREUNTNTNN

MAgteeiuFowinan 819 dinnuAueNITUNIANATEIRUSIAA (@AU.) AITTINNITTUTIAHEUNT

a a ay

Anuininenisisenfednsiuslananlavaniaslndnsiuslaaunyu weldliguilaafiauiiguliy
wsemnguslaadnnudgutiuiazdmaseriruafniisenissensedvsiuilan enaviliguilnaliviu
synszlanazenavasfonslavaniiazleandauvhliiszavtymanlavaniesdadnsiazldnan

I58N309 WNS1IANUTENINNTS58N509Y FxApslialdaetnuNeIT89R38 Wanand FanuIn

' = 1%

nquiegsdulvgiingAnssusenisiseniednsiusinaanlavaniiazdindns Aoudiates enalu

wInguiegiunguiiiiedivaynandireudiates Waindymiis q Anmundsindiasly

q

Senfeseiaiiedvsveny FedenndesivanuAgunny fie muindenisiseniedniguilanain

a =

T Nazlindns  IANUdUNUSNIUINUTALARFBNISBEN3DIENTY wasyiALARRBNISBEN3aENS 1

o
a [ '

AMUAUTUSVIIUINAUTZAUNGANITUNISENTDIENT AU wrsuilneItos 1w d1dnau

AMENIIUNIANATOURUSLAA viselsessumsalinuiuninteuinnddu ieaylainnudulaluduay

a v o a

deraseriruninfren1sisenTedvsiuilan uasdmarenginssunisseniesdnsguilnauingsdu

Y
ddalauswurdmiunsidensaiely msagrihnmaiuleyadunguussysuinluvidun
nysvmumuAskazvensludiniinnadu 4 e ieaylansiuiseinug Heuad wasnginssusenis

SonFesdnsiuslaaanlavaniasdednsiuilaa Tusuaglamihdeyailalulfiluusslevisely
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