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Marketing Mix Factors Affecting Customers’ Skincare Buying Behavior from

Cosmetic Counters in Department Stores in Metropolitan Areas
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Abstract

The objectives of this research were to study demographic information of skincare
product customers and the effect of marketing mix factors on consumers’ buying behavior in
Bangkok Metropolitan Areas. Questionnaires were used to collect data from 400 respondents who
bought skin care products from a counter in department stores. The result indicated significant
differences in buying behavior between age and education groups. The customers at the age 40
or higher with a master’s degree or above were the most frequent buyers of skincare products.
However, there were no significant differences in buying behavior among the consumers with
different genders, occupations, and income levels. In addition, the marketing mix factor affecting

buying behavior was the channel of distribution.
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